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OFFERING OVERVIEW

SERVICE KING
NEW 2021 CONSTRUCTION

20 YEAR ABSOLUTE NNN LEASE

OFFERING PRICE

$6.595 000

CAP RATE

5.20%

ANNUAL RENT

$342,863

PROPERTY DETAILS

10215 SOUTH TEXAS 6

Property Address SUGAR LAND, TX 77498

Year Built 2021
Gross Leasable Area 13,750 SF
Lot Size 1.87 Acres
Type of Ownership Fee Simple
APN 4279-00-001-0031-907

Zoning CA1
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Marcus & Millichap is pleased to present a corporately
guaranteed, newly constructed 20-Year absolute triple net
lease Service King in Sugar Land (Houston), Texas.

Situated upon 1.87 acres of land, the premises comprise
13,750 square feet. The auto collision repair facility features
Service King's new prototype program that merges mod-
ern finishes into an advanced auto industry environment.
In addition to new Car-O-Liner Frame Rack systems and a
Fully air-conditioned shop.
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ServiceKing

COLLISION REPAIR CENTERS

Service King Collision®, which is now celebrating 45
years of experience in the automotive repair industry, is a
leading national operator of comprehensive, high-quality
auto body collision repair facilities. The organization is
consistently recognized for its commitment to customer
satisfaction, quality workmanship and giving back to
the industry through innovative training and recruiting
initiatives. Service King traces its roots back to Dallas,
Texas and founder Eddie Lennox who opened the very first
Service King in 1976. Today, Service King operates locations
in 24 states and the District of Columbia across the U.S.

"What better way to celebrate our 45th anniversary than
to introduce the Service King promise to the Sugar Land
community,” said Service King President Jeff McFadden. "First
established in Dallas, the company stands proud in our Texas
roots and looks forward to serving our customers and carriers
in expanded areas across our home state.”

"Service King provides free online photo estimates as well
as convenient rental options and towing arrangements.
Undergoing a rigorous quality control inspection, the safety
and satisfaction of each repair is Service King's top priority.
Like all Service King shops, the Sugar Land location will also
offer a lifetime guarantee on all repairs. The company's
certified technicians are designated [-CAR Gold Class to
ensure all vehicles are returned to pre-accident condition.
When Sugar Land's new collision repair facility opens, it will
mark the 28th Service King in Houston and 96th in Texas, with
more than 300 locations systemwide.”

Marcus & Millichap




INVESTMENT HIGHLIGHTS

20-YEAR ABSOLUTE NNN LEASE

Absolute ease of ownership with zero landlord responsibilities associated with

the 20 year absolute triple net lease that expires in May 2041.

NEW 2021 BUILT-TO-SUIT CONSTRUCTION

High-quality Service King featuring new prototype building design featuring

custom specifications tailored to their customer's needs and extra efficiency.

HIGHLY SOUGHT-AFTER SUGAR LAND LOCATION

Extremely low sub-market vacancy of 3.6% combined with high barriers to entry

for new development as well as excellent demographics and high quality of life.

EXCELLENT HEDGE AGAINST INFLATION

10% rental increases every five years, including in the option periods.

CORPORATELY GUARANTEED scrvice King is privately

owned by majority partner Blackstone, one of the world's largest alternative
investment firms with over $731Billion assets under management (AUM), and
minority partner The Carlyle Group with $293 Billion AUM.

MAXIMUM VISIBILITY ALONG HIGHWAY 6 roughly

275 feet of direct frontage along South Texas 6 Highway with average daily

traffic counts exceeding 49,000 vehicles.
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LEASE SUMMARY

SERVICE KING COLLISION REPAIR CENTER

Tenant Service King Paint & Body, LLC
Guarantor Corporate Guarantee
Lease Type Absolute NNN
Lease Commencement 4/19/2021
Lease Expiration 4/30/2041
Lease Term 20 Years
Rent Increases 10% Increases Every 5 Years
Renewal Options Four 5-Year Options w/ 10% Increases
Landlord Responsibility Zero Landlord Responsibilities
Right of First Refusal No

RENT SCHEDULE

YEAR ANNUAL RENT MONTHLY RENT CAP RATE
CURRENT $342,863 $28,572 520%
5/1/2026 $377150 $31,429 5.72%
5/1/2031 $414,865 $34,572 6.29%
5/1/2036 $456,351 $38,029 6.92%
5/1/2041 (1st Option) $501,986 $41,832 7.61%
5/1/2046 (2nd Option) $552,185 $46,015 8.37%
5/1/2051 (3rd Option) $607,403 $50,617 9.21%

5/1/2056 (4th Option) $668144 $55,679 10.13%



FINANCIAL SUMMARY

OFFERING SUMMARY

Purchase Price $6,595,000
Capitalization Rate 520%
Year Built 2021

OPERATING INFORMATION

Current Net Operating Income $342,863
Rent PSF S24.94
Gross Leasable Area 13,750 SF

FINANCING QUOTE

New Acquisition Financing $3,957,000
Loan To Value 60.00%
Interest Rate 3.75%
Amortization Period 30 Years
Loan Constant 5.56%
Annual Debt Service Payment $219906
Year 1Debt Service Coverage 1.56
Year 1 Debt Yield 8.66%
Net Cash Flow After Debt Service $122,958

For Additional Financing Information contact Nick Gray:
Nick.Gray@MarcusMillichap.com or (702) 215-7144




ABOUT THE
TENANT

OURMISSION: Service King strives to be the collision repair operator of choice by providing a secure, fulfilling
workplace that motivates our teammates to deliver safe, superior repairs with excellent customer service

while ensuring sustainable, profitable growth and opportunity.

Service King Collision Repairis a national leader in collision repair and offers high-quality repairs with a lifetime
warranty, free professional estimates, rental options and coordination through Enterprise Car Rentals. Service

King also works collaboratively with all major insurance partners to streamline the auto body repair process.

Service King currently has 335 locations in 24 states with plans to continue growing. In 2011, Service King
acquired Alamo Body and Paint and its eight San Antonio locations, positioning the company as the largest
independently and teammate-owned collision repair organization in the U.S. with 42 locations across the
state of Texas. In 2012, global asset manager The Carlyle Group closed on its acquisition of majority ownership
of Service King Collision Repair Centers. In 2014, after Service King nearly tripled its revenue over a two-
year period, premier global investment and advisory firm, Blackstone, purchased majority ownership of the
company. The Carlyle Group remains a minor investor as do Service King internal shareholders. Also in 2014,
Service King acquired Sterling Auto Body Centers and its 62 collision repair centers across 16 states in the U.S.

The deal marked the largest acquisition in collision repair industry history establishing the national footprint

and future strategy for growth. In 2015, Service King surpassed $1 billion in annual revenue.




ServiceKing

COLLISION REPAIR CENTERS

THE NEARLY 14,000-SQUARE-FOOT AUTO COLLISION REPAIR FACILITY WILL FEATURE SERVICE KING'S NEW PROTOTYPE
PROGRAM THAT MERGES MODERN FINISHES INTO AN ADVANCED AUTO INDUSTRY ENVIRONMENT. IN ADDITION TO NEW
CAR-O-LINER FRAME RACK SYSTEMS AND A FULLY AIR-CONDITIONED SHOP, THE FACILITY WILL HAVE HVAC SYSTEMS THAT

HELP MINIMIZE ITS CARBON FOOTPRINT THROUGH OPTIMIZED PERFORMANCE. THE SHOP'S SPACIOUS DRIVE-UNDER
CANOPIES ARE ANOTHER DISTINGUISHING CHARACTERISTIC, WHICH PROVIDES AN INDICATION OF CUSTOMER
CONVENIENCE, CONFIDENCE AND TRUST AS SOON AS THE CUSTOMER ARRIVES.




Nine out of 10 insurance companies recommend Service King

Collision Repair Centers. As one of the largest and most-trusted Multi-
Shop Operators (MSO) in the nation, we are committed to providing the
industry’s very best repair service to both our carrier partners and their cus-
tomers. With a reputation for quality that spans four decades, we know
how to get repairs done right the first time while providing a seamless ex-
perience for our customers in the process.
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AERIAL MAPS

DOWNTOWN HOUSTON
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SUGARLAND, TX: From major corporate
headquarters to beautiful master-planned
communities surrounded by water, world-class
entertainment venue, to high end shopping
and dining experiences, recreational opportu-
nities, and historical centers, Sugar Land, Texas
has it all!

Sugar Land began in the mid 1880’s as a south-
ern plantation growing cotton, sugar and corn
that eventually grew into the Imperial Sugar
Company. Today, we've become a world class
city within the Houston metro area. Why do
business in the Houston region you may ask? In
Sugar Land, there is a diverse and healthy busi-
ness mix, ranging from internationally-owned
businesses and headquarter operations, to a
strong medical cluster, pharmaceutical, tech-
nology, light manufacturing, warehouse dis-
tribution, insurance and financial firms. Sugar
Land economic development has progressed
since the 19th century and there is only a future
of developments to come.

Sugar Land named one of America's best small
cities in new study: Sugar Land was ranked one
of the best small cities in America in a recent
study from personal finance site WalletHub.
Sugar Land ended up in the top ten, ranking
fifth.

Voted the best suburb of Houston.

Sugar Land had the lowest crime rate ever
reported in 2020.



<EXAs

SUGAR LAND

Marcus & Millichap




DEMOGRAPHICS

HOUSEHOLDS BY EXPENDITURE 1 Mile 3 Miles 5 Miles
Total Average Household Retail Expenditure $121,822 $118,852 $112,333
Consumer Expenditure Top 10 Categories
Housing $19,597 $18,839 $17,998
Transportation $10,200 $9,954 $9,527
Food S7,748 $7,585 $7,222
Personal Insurance and Pensions S6,349 S6,106 S5,784
Entertainment $5,293 S5,392 $4,742
Healthcare $5,026 S4.942 $4,692
Cash Contributions S1566 $1597 S1496
Apparel $1,368 $1,350 $1,303
Gifts $1,310 $1,231 $1,115
Education 1,141 1,041 935
Population By Age
2021 Estimate Total Population 19,263 154,827 351,120
Under 20 30.1% 29.4% 29.1%
20 to 34 Years 19.9% 20.0% 211%
35to 39 Years 7.4% 7.3% 77%
40 to 49 Years 15.0% 14.3% 14.1%
50 to 64 Years 17.7% 18.5% 17.4%
Age 65+ 9.8% 10.6% 10.6%
Median Age 35.0 35.4 349
Population 25+ by Education Level
2021 Estimate Population Age 25+ 12,129 98,781 225,710
Elementary (0-8) 10.6% 97% 10.4%
Some High School (2-11) 6.8% 7.0% 7.5%
High School Graduate (12) 22.5% 23.9% 23.6%
Some College (13-15) 20.3% 22.3% 213%
Associate Degree Only 7.0% 7.6% 6.6%
Bachelor's Degree Only 20.5% 20.2% 20.3%
Graduate Degree 12.3% 95% 10.2%

POPULATION 1 Mile 3 Miles | 5Miles
2026 Projection

Total Population 20,348 164,450 376,838
2021 Estimate

Total Population 19,263 154,827 351120
2010 Census

Total Population 17,310 137,119 304,771
2000 Census

Total Population 9,078 95,700 232,530
Daytime Population

2021 Estimate 10,756 125,650 316,548
2026 Projection

Total Households 5,843 50,234 121,608
2021 Estimate

Total Households 5,535 47,031 112,966

Average (Mean) Household Size 35 33 31
2010 Census

Total Households 4925 40,862 96,568
2000 Census

Total Households 2,668 29,310 75,696
Occupied Units

2026 Projection 5,904 52,258 129,784

2021 Estimate 5,608 48944 120,699
HOUSEHOLDS BY INCOME 1 Mile 3 Miles | 5Miles
2021 Estimate

$150,000 or More 17.1% 13.2% 12.7%

$100,000-$149,999 20.6% 17.8% 14.8%

$75,000-599,999 13.1% 13.4% 12.1%

$50,000-574,999 18.6% 19.5% 18.8%

$35,000-$49,999 12.0% 13.4% 14.0%

Under $35,000 18.7% 22.6% 27.6%
Average Household Income $104,243  $92,695  $87,725
Median Household Income S76237  S67217  $60,405
Per Capita Income S29955  S28194  $28,7293




POPULATION

In 2021, the population in your selected geography is 351,120. The
population has changed by 51.0 percent since 2000. It is
estimated that the population in your area will be 376,838 five
years from now, which represents a change of 7.3 percent from
the current year. The current population is 48.9 percent male and
511 percent female. The median age of the population in your
area is 34.9, compared with the U.S. average, which is 38.4. The
population density in your area is 4,474 people per square mile.

HOUSEHOLDS

There are currently 112,966 households in your selected
geography. The number of households has changed by 49.2
percent since 2000. It is estimated that the number of
households in your area will be 121,608 five years from now, which
represents a change of 7.7 percent from the current year. The
average household size in your area is 3.1 people.

INCOME

In 2021, the median household income for your selected
geography is $60,405, compared with the U.S. average, which is
currently

$65,694.The median household income for your area has changed
by 26.2 percent since 2000. It is estimated that the median
household income in your area will be $64,007 five years from
now, which represents a change of 6.0 percent from the current
year.

The current year per capita income in your area is $28,293,
compared with the U.S. average, which is $36,445. The current
year's average household income in your area is $87725,
compared with the U.S. average, which is $94,822.

EMPLOYMENT

In 2021,190,193 people in your selected area were employed.
The 2000 Census revealed that 69.8 percent of employees are
in white-collar occupations in this geography, and 30.2 percent
are in blue-collar occupations. In 2021, unemployment in this
area was 8.0 percent. In 2000, the average time traveled to
work was 30.9 minutes.

HOUSING

The median housing value in your area was $186,739 in 2021,
compared with the U.S. median of $227,827.1n 2000, there
were 45,566 owner-occupied housing units and 30,130 renter-
occupied housing units in your area. The median rent at the
time was $575.

EDUCATION

The selected area in 2021 had a lower level of educational
attainment when compared with the U.S averages. Only 10.2
percent of the selected ared’s residents had earned a
graduate degree compared with the national average of 12.0
percent, and 20.3 percent completed a bachelor's degree,
compared with the national average of 19.5 percent.

The number of area residents with an associate degree was
lower than the nation’s at 6.6 percent vs. 8.3 percent,
respectively.

The area had fewer high-school graduates, 23.6 percent vs.
27.2 percent for the nation, but the percentage of residents
who completed some college is higher than the average for
the nation, at 21.3 percent in the selected area compared with
the 20.5 percent in the U.S.



MARKET OVERVIEW
HOUSTON

As the fifth most populous metro area in the U.S., Houston houses more than
71 million people in southeastern Texas. Roughly one third of residents live

in the city of Houston. The market is composed of nine counties: Harris,
Galveston, Brazoria, Fort Bend, Chambers, Montgomery, Austin, Liberty and
Waller. The Gulf of Mexico, which borders the metro to the southeast,
provides access to markets around the world via the Port of Houston, making
it a prime location for exports. Local industries have diversified from oil to
technology and healthcare. Many companies provide goods and services for
the large population growth, which has sprawled, primarily to the north and

west.

METRO HIGHLIGHTS

CORPORATE GROWTH

Houston will remain a top destination for corporate
relocations due to its business-friendly environment.
More than 20 Fortune 500 companies are
headquartered in the metro.

HIGHER EDUCATION

Over 40 post-secondary educational institutions are in
the metro. Roughly 32 percent of citizens age 25 and
older have a bachelor's degree, with 11 percent also
holding a graduate or professional degree.

LOW COST OF LIVING, DOING BUSINESS

Houston has a lower cost of living than many major
metros, no state income tax and a median home price
below the national level.



® The Houston metro is expected to add 720,700 people through 2025, translating
to the formation of roughly 263,600 households, generating demand for housing.

* The homeownership rate of 61 percent slightly trails the national rate of 64
percent. The median home price of roughly $282,000 is $40,000 below the U.S.
average.

" The metro’s median household income exceeds $68,000, surpassing the national
rate by roughly $5,000.

2020 Population by Age

/% | 22% | 6% | 29% | 24% | 1%

0-4 YEARS 5-19 YEARS 20-24 YEARS 25-44 YEARS 45-64 YEARS 65+ YEARS

2020
MEDIAN
HOUSEHOLD

2020
POPULATION

2020
HOUSEHOLDS

2020
MEDIAN AGE

/1M 25M 34.6 S68,000
Growth Growth U.S. Median U.S. Median

20120-2025
10.5%

20120-2025

10.1% 382

$63,000

QUALITY OF LIFE

The metro’s favorable location and climate translates to an abun-
dance of outdoor activities. More than a dozen state parks and
recreation areas lie within a short drive of Houston, as well as more
than 500 local parks and open spaces and various cultural venues
and museums. Johnson Space Center is a popular tourist and ed-
ucational destination. The metro is also known internationally for
its medical community and is home to the Texas Medical Center,
the largest of its kind in the world. Houston hosts four Professional
sports teams: the Houston Texans, the Houston Astros, the Hous-
ton Rockets and the Houston Dynamo.

* Forecast
Sources: Marcus & Millichap Research Services; BLS; Bureau of Economic
Analysis; Experian; Fortune; Moody’s Analytics; U.S. Census Bureau



HOUSTON METRO AREA

Market Resilience Evident Once Again in Houston; Subdued
Development Favorable for the Rebound

Vacancy seemingly hit a ceiling last year, now easing. The retail sector in Houston has
displayed resilience time after time, in spite of natural disasters, energy industry downturns
and now the COVID-19 pandemic. Availability in the metro has not topped 7.0 percent in
any quarter dating back to 2012, a trend sustained during the health crisis. While vacancy
soared by 100 basis points during the first nine months of a challenging 2020 to 6.8
percent, the rate subsequently moderated to 6.5 percent by the second quarter of 2021.
Rent growth has been consistently strong as well. The average asking rate advanced by
more than 3 percent during the 12-month period ended in June, on par with the
consecutive 3.6 percent gains that occurred in each of the prior four-quarter spans.
Fundamentals are supported by retailer demand that stems from a promising
demographic outlook, with in-migration driving household creation and spending.

Small pipeline, strong pre-leasing to aid recovery. Less space was finalized during the
January through June period of this year than in any first half since 2012. The slower pace
of construction will continue, with 2021 completions projected to be the lowest in 10 years.
Additionally, about 60 percent of the square footage scheduled for second half delivery
had commitments in place as of July. Nevertheless, the most vacant of the 10 largest
submarkets by inventory, Northwest Houston, will add more than 600,000 square feet in
2021. This may stunt the local recovery; however, vacancy here is on a downward
trajectory so farin 2021.

* Forecast
Sources: BLS; CoStar Group, Inc.

Retail 2021 Outlook

139,000
JOBS
will be created

2,750,000
SQ.FT.
will be

completed

10

BASIS POINT
decrease in

vacancy

3.3%
INCREASE
in asking rent

®

@

EMPLOYMENT:

Entering August, unemployment stood at 7.1
percent, the highest among the four major
Texas markets and 170 basis points above
the national rate. Conditions will improve in
the second half, though, bringing the annuall
growth to 4.7 percent in 2021.

CONSTRUCTION:

Houston's pace of additions will decline
dramatically, with builders finalizing less than
3 million square feet for the first time in eight
years. Market inventory will expand by 0.8
percent, compared with expansions larger
than 1.5 percent in both 2019 and 2020.

VACANCY:

As a product of fewer deliveries amid
stronger demand for retail space, the
vacancy rate will end this year a tick below
2020, at 6.5 percent. Net absorption is
expected to outpace completions in 2021,
which has not occurred in any of the past four
years.

RENTS: For the sixth time in the last seven
years, annual rent growth in Houston will
exceed 3 percent, reaching an average
asking rate of $19.00 per square foot in 2021.
By the end of this year, rent will have risen by
12 percent since the beginning of 2019.



ECONOMY

" The economy is diversifying to include biotechnology, distribution, nanotechnology and
logistics; the metro remains the center of energy production.

" Local product manufacturing is a large segment of the economy and includes paper, electrical
and electronic machinery, iron, steel and petrochemicals.

" Healthcare is gaining economic prominence. Specialized medical education and training
institutions boost the local economy and supply a growing hospital system.

" The Port of Houston is one of the country’s busiest for exports, supplying thousands of jobs and
generating billions of dollars in revenue.

MAJOR AREA EMPLOYERS

Memorial Hermann Health System

University of Houston

The Kroger Co.

Exxon Mobil Corp.

Shell Oil Co.

Houston Methodist Hospitall
United Airlines

Walmart
CHI St. Luke’s Health

Hewlett Packard Enterprise * Estimate, ** Forecast

SHARE OF 2020 TOTAL EMPLOYMENT

/% 174 134 10

MANUFACTURING PROFESSIONAL AND GOVERNMEN LEISURE AND HOSPITALITY

BUSINESS SERVICES

2o /% 9 13%

TRADE, TRANSPORTATIO CONSTRUCTION

AND UTILITIES

5y

FINANCIAL ACTIVITIES

3

OTHER SERVICES|



11-2-2015

AL HOUSING Information About Brokerage Services
Texas law requires all real estate license holders to give the following information about
Brokerage services to prospective buyers, tenants, seller and landlords.

TYPES OF REAL ESTATE LICENSE HOLDERS:
e A BROKER is responsible for all brokerage activities including acts performed by sales agents sponsored by the broker.
e A SALES AGENT must be sponsored by a broker and works with clients on behalf of the broker.

A BROKER'S MINIMUM DUTIES REQUIRED BY LAW (A client is the person or party that the broker represents):
. Put the interests of the client above all others, including the broker's own interests;
. Inform the client of any material information about the property or transaction received by the broker;
*  Answer the client’s questions and present any offer to or counter-offer from the client; and
. Treat all parties to a real estate transaction honestly and fairly.

A LICENSE HOLDER CAN REPRESENT A PARTY IN A REAL ESTATE TRANSACTION:

AS AGENT FOR OWNER (SELLER/LANDLORD): The broker becomes the property owner’s agent through an agreement with the owner, usually in a
written listing to sell or property management agreement. An owner's agent must perform the broker’s minimum duties above and must inform the owne
of any material information about the property or transaction known by the agent, including information disclosed to the agent or subagent by the buyer

or buyer’'s agent.

AS AGENT FOR BUYER/TENANT: The broker becomes the buyer/tenant's agent by agreeing to represent the buyer, usually through a written
representation agreement. A buyer's agent must perform the broker's minimum duties above and must inform the buyer of any material information
about the property or trsanaction known by the agent, including information disclosed to the agent by the seller or seller's agent.

AS AGENT FOR BOTH — INTERMEDIARY: To act as an intermediary between the parties the broker must first obtain the written agreement of each
party to the transaction. The written agreement must state who will pay the broker and, in conspicuous bold or underlined print, set forth the broker's
obligations as an intermediary. A broker who acts as an intermediary:
. Must treat all parties to the transaction impartially and fairly;
. May, with the parties’ written consent, appoint a different license holder associated with the broker to each party (owner and buyer) to
communicate with provide opinions and advice to, and carry out the instructions of each party to the transaction;
. Must not, unless specifically authorized in wrting to do so by the party, disclose:
o  That the owner will accept a price less than the written asking price;
o  That the buyer/tenant will pay a price greater than the price submitted in a written offer; and
o Any confidential information or any other information that a party specifically instructs the broker in writing not to disclose, unless
required to do so by law.

AS SUBAGENT: A license holder acts as a subagent when aiding a buyer in a transaction without an agreement to represent the buyer. A subagent ca
assist the buyer but does not represent the buyer and must palce the interest of the owner first.

TO AVOID DISPUTES, ALL AGREEMENTS BETWEEN YOU AND A BROKER SHOULD BE IN WRITING AND CLEARY ESTABLISH:
e The broker's duties and responsibilities to you, and your obligations under the representation agreement.
*  Who will pay the broker for services provided to you, when payment will be made and how the payment will be calculated.

LICENSE HOLDER CONTACT INFORMATION: This notice is being provided for information purposes. It does not create an obligation for you to use
the broker's services. Please acknowledge receipt of this notice below and retain a copy for your records.

Marcus & Millichap 9002994 tim.speck@marcusmillichap.com 972-755-5200
Licensed Broker/Broker Firm Name or  License No. Email Address Phone

Primary Assumed Business Name

Tim A. Speck 432723 tim.speck@marcusmillichap.com 972-755-5200
Designated Broker or Firm License No. Email Address Phone
Licensed Supervisor of Sales Agent/ License No. Email Address Phone
Associate

Sales Agent/Associate’s Name License No. Email Address Phone
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NON-ENDORSEMENT NOTICE

Marcus & Millichap is not affiliated with, sponsored by, or endorsed by any commercial tenant or lessee identified in this marketing package. The presence of
any corporation's logo or name is not intended to indicate or imply affiliation with, or sponsorship or endorsement by, said corporation of Marcus & Millichap, its
affiliates or subsidiaries, or any agent, product, service, or commercial listing of Marcus & Millichap, and is solely included for the purpose of providing tenant lessee

information about this listing to prospective customers.

CONFIDENTIALITY & DISCLAIMER

The information contained in the following Marketing Brochure is proprietary and strictly confidential. It is intended to be reviewed only by the party receiving it
from Marcus & Millichap and should not be made available to any other personor entity without the written consent of Marcus & Millichap. This Marketing Brochure
has been prepared to provide summary, unverified information to prospective purchasers, and to establish only a preliminary level of interest in the subjectproperty.
The information contained herein is not a substitute for a thorough due diligence investigation. Marcus & Millichap has not made any investigation, and makes no
warranty or representation, with respect to the income or expenses for the subject property, the future projected financial performance of the property, the size and
square footage of the property and improvements, the presence or absence of contaminating substances, PCB's or asbestos, the compliance with

State and Federal regulations, the physical condition of the improvements thereon, or the financial condition or business prospects of any tenant, or any tenant's
plans or intentions to continue its occupancy of the subject property. The information contained in this Marketing Brochure has been obtained from sources
we believe to be reliable; however, Marcus & Millichap has not verified, and will not verify, any of the information contained herein, nor has Marcus & Millichap
conducted any investigation regarding these matters and makes no warranty or representation whatsoever regarding the accuracy or completeness of the
information provided. All potential buyers must take appropriate measures to verify all of the information set forth herein. Marcus & Millichap is a service mark of
Marcus & Millichap Real Estate Investment Services, Inc. © 2022 Marcus & Millichap. All rights reserved.

THE TEXAS REAL ESTATE COMMISSION (TREC) REGULATES REAL ESTATE BROKERS AND SALES AGENTS, REAL ESTATE INSPECTORS,HOME WARRANTY COMPANIES,
EASEMENT AND RIGHT-OF-WAY AGENTS AND TIMESHARE INTEREST PROVIDERS. YOU CAN FIND MORE INFORMATION AND CHECK THE STATUS OF A LICENSE
HOLDER AT WWW.TRECTEXAS.GOV. YOU CAN SEND A COMPLAINT AGAINST A LICENSE HOLDER TO TREC. A COMPLAINT FORM IS AVAILABLE ON THE TREC
WEBSITE. TREC ADMINISTERS TWO RECOVERY FUNDS WHICH MAY BE USED TO SATISFY A CIVIL COURT JUDGMENT AGAINST A BROKER, SALES AGENT, REAL
ESTATE INSPECTOR, OR EASEMENT OR RIGHT-OF-WAY AGENT, IF CERTAIN REQUIREMENTS ARE MET. IF YOU HAVE QUESTIONS OR ISSUES ABOUT THE ACTIVITIES
OF A LICENSE HOLDER, THE COMPLAINT PROCESS OR THE RECOVERY FUNDS, PLEASE VISIT THE WEBSITE OR CONTACT TREC AT:

TEXAS REAL ESTATE COMMISSION
p.0. BOX 12188
AUSTIN, TEXAS 78711-2188
(512) 936-3000

SPECIALCOVID-19 NOTICE

All potential buyers are strongly advised to take advantage of their opportunities and obligations to conduct thorough due diligence and seek expert
opinions as they may deem necessary, especially given the unpredictable changes resulting from the continuing COVID-19 pandemic. Marcus & Millichap
has not been retained to perform, and cannot conduct, due diligence on behalf of any prospective purchaser. Marcus & Millichap’s principal expertise is

in marketing investment properties and acting as intermediaries between buyers and sellers. Marcus & Millichap and its investment professionals cannot
and will not act as lawyers, accountants, contractors, or engineers. All potential buyers are admonished and advised to engage other professionals
on legal issues, tax, regulatory, financial, and accounting matters, and for questions involving the property’s physical condition or financial outlook.
Projections and pro forma financial statements are not guarantees and, given the potential volatility created by COVID-19, all potential buyers should be
comfortable with and rely solely on their own projections, analyses, and decision-making. Activity ID #ZAD0220006
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